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The late British Professor Denis McQuail was a key media and communications
theorist, whose work has been highly influential to students and scholars of media
across the world. As the media scholar Peter Golding, in his tribute note on behalf of
the European Communication Research and Education Association (ECREA), wrote,
Denis McQuail was indeed a ‘founding father’ figure for media and communication
studies, whose impact in the field cannot be stressed enough.

Denis McQuail studied history and social sciences before becoming a specialist in
media studies. He then taught sociology in Leeds to be followed by obtaining a full
professorship in communication studies at the University of Amsterdam from 1977 up
until his early retirement in 1997. After that, he continued to work as a visiting
professor, based in his home in Southampton, UK. Throughout his life, Denis McQuail
was an active scholar, and teacher, continually developing media and communications
theory, participating in various teach and research activities (such as the ECREA
Summer School for Ph.D. scholars, where myself had the opportunity to meet McQuail
and receive comments on my Ph.D. thesis presentation), and publishing on the field of
media and communications.

McQuail’s work on media and communications started during the 1960’s in Britain.
Influenced by the time’s innovating work in British cultural studies, as developed by
Raymond Williams and Richard Hoggard, McQuail’s initial studies of the media were
concerned with the cultural and political impact of television. McQuail then has begun
to set the foundations of a science of communications, pursuing a sociological
understanding of mass communications. In his own reflecting words:

‘As “communication science” developed, a more formal definition of the concept of
mass communication emerged that was not based on untested impressions, the
claims of publicists or social philosophy, but on objective characteristics of media that
could be specified and put to the test’ (McQuail, 2010: 638).

His works ‘Towards a Sociology of Mass Communications’ (1969) and ‘Sociology of
Mass Communications’ (1972), constituted him a pioneer in the emerging scientific
field of media and communications. About a decade later, his seminal text ‘Mass
communication theory’ became the most widely used textbook in media and
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communication science across the world, translated into 22 languages. First published
in 1983 with the title ‘Mass communication theory — an introduction’ (245 pages), the
book was later (in 2006) republished in a revised edition (of 621 pages), under the
developed title ‘McQuail’s Mass Communication Theory’, which is now in its 6th
edition. In this book, McQuail summarizes and comprises the entire history of media
and communication studies, by outlining and explaining all theoretical positions,
arguments, and advances in media and communication studies and research. Further
titles of McQuail’s published work include ‘Media Performance: Mass Communication
and the Public Interest’ (1992), ‘Communication Models for the Study of Mass
Communications’ (1995) (a book co-authored with Sven Windahl), ‘Audience analysis’
(1997), and ‘Journalism and society’ (2013), among others.

The significant contribution of Denis McQuail is undoubtedly the production of highly
advanced textbooks that summarize in a coherent and elaborate manner the key
points and trends of media and communication science, focusing on mass
communications in particular. This way, McQuail frames the key angles for the
scientific approach to the media, taking into consideration the history of
communication research along the rise of mass communications, taking into account
normative questions regarding the ways to understand and to study the media and
mass communications, and foregrounding structural issues with regards to media
policy and the work of media as industries, issues of content production, issues of
audience reception of media content and media effects, the study of public opinion
making, or, the technological advances in the media world and what this means for the
future of mass communications. Mass communications, for McQuail, concern a
historically developed condition related to geopolitical and economic, as well as
cultural questions - besides mere technological ones - reflecting the characteristics
and tensions of modernity itself, the industrial mode of production, the modern
political systems and the modes of life and social relations that modernity entails,
along with modernity’s advance across the world.

Undoubtedly, McQuail’s contribution to the development of mass communication
theory is timely and invaluable for all that are scientifically engaging with the field of
media.
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AHHOTaUUA:

MNpodeccop [AeHHUC Makkysinn Obin KYEBOW (hUrypon, b paboTbl NOBANAMN Ha
CTYOEHTOB M uccregoBartenen HanpasneHns megua no scemy mupy. Kak nucan lMetep
MlonguHr B cBoeM oO6paweHnn kK EBponenckonn Accoumaumm WccnegoBaHui
KommyHukaumm n O6pazoBaHus (European Communication Research and Education
Association - ECREA), [leHHnC Makkyaiin 6bl/1 NOUCTUHE OAHUM WM OTLLOB-OCHOBAaTeNen
HayK1 O KOMMYHUKALUSX, U €ro BIMAHNE HEOCNOPUMO.

JeHHnc MakKyann nsydan MCTopuio U coumasrnbHble Hayku 40 TOrO, Kak Nepentu B none
nccnepgoBsaHnin megma. OH npenofgaBan counonoruio B YHusepcutete Jlnaca, 4tobbl
3aTeM MONyuYnTb MOCT MNpodheccopa MCCAefoBaHU KOMMYHMKaUMKM B YHMBEpPCUTETE
AmcTtepgama c 1977 roga oo CBOero paHHero Bbixoga Ha neHcuto B 1997 rogy. Nocne
3TOr0 OH NMpPOAO/KMA CBOIO paboTy B KadecTtBe npuriaweHHoro npodeccopa. Bcero
CBO XM3Hb [leHHNUC MakKy3in Oblfl aKTUBHBIM MCCNeaoBaTeNeM, YHYEHbIM N yUUTENEM,
MOCTOSIHHO Pa3BMBaA TEOPUID KOMMYHUKALNKA 1M y4acTBYd B pa3HbIX 06pa3oBaTebHbIX
N Hay4YHbIX MEPONPUATUAX (TaKUX KaK NeTHAS WKoa ansa acnmpanTtoB npu ECREA).
Pa6ota [leHHuMca Makkyasina "Teopus MacCOBOM KOMMYHMKauuu" cTana oOfgHOW w3
CaMbIX BOCTpeOOBaHHbIX KHUI B 3TOW 06/1aCTV 3HaHWUI - oHa Oblna nepeBefeHa Ha 22
a3blka. B 2016 rogy pa6oTa Oblna nepeusgaHa yXxe B pacClUMpeEHHOM BMAE W MNoA
3arosoBkoM "Teopus MaccoBom KOMMyHUKaummM Makkyasnna".

BUBJTMOI PADUA

McQuail, D. (2010). McQuail’s Mass Communication Theory (6th edition). London:
Sage.

~
o -
-

© Communications. Media. Design, Volume 2, N°4, 2017 1



