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As is well known, technology plays a pivotal role in promoting issues related to
human dignity, gender equality, social discriminations, basic needs, fundamental rights,
inclusivity and governance. Changes in technology over time have highlighted the
challenges of equitable access to information as well as new issues in content
regulation. The rapid expansion in use of digital technology, especially Internet, social
media platforms and now Al, has supported access to information on a massive scale.
It has also introduced new threats with respect to the potential negative and harmful
nature of content that spreads virally. UNESCO-IFAP and its member States have been
exploring the policy implications of the digital technologies. Many governments have
come up with guidelines and other mechanisms to regulate the use of the Internet,
including the digital platforms. These have implications for citizens, content creators and
developers, and the media. It is in this context that the Global Al Ethics Network for
Social Good (GAIEN4SG), University of Hyderabad, India, in partnership with UNESCO-
IFAP Working Group on Information for Development, has organised an international
conference on “Internet for Social Good: A Multi-Stakeholder Understanding” during
24-25 May 2023 to explore these issues further. This issue includes five selected
papers that deal with cyber security, regulation of OTT platforms, empowering
marginalised languages through internet, and the role of digital literacy in language
maintenance presented in the conference.
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Alfredo M. Ronchi’s paper on ‘Is it all gold that glitters? The “new normal™ delineates
on “the need to find a proper balance between humanities and technologies” for
avoiding misuse of platforms and the data by the technology giants to the detriment of
users.

The paper on ‘The Application of Artificial Intelligence: Challenges for Technology
from Social and Ethics Perspectives’ by Mohd Ridzuan Mohd Shariff, calls for ‘regulation
and enforcement’ for avoiding malicious use of Al. He rightly points out the ethical
considerations to be adopted in promoting responsible Al. For that, he proposes to
involve ‘governments, government agencies, industry players, academia, researchers,
and civil society’.
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A different dimension of the emerging OTT was discussed in detail by Ravi Kiran
Edara in his paper on ‘Regulation of OTT Video Platforms in India: Steps towards
Transparency and Consumer Empowerment’ suggested measures to “realise the
efficacy of ‘self-regulation’ and, most importantly, empower millions of OTT consumers
and parents in the country” through “the combination of self-regulation and legal
recognition”.

The paper by Uday Narain Singh and Rana Bedi on ‘Digital Interventions for
Empowering Indians at the Bottom of the Linguistic Pyramid’ reviews the initiatives
taken by state and non-state actors in the areas of digital learning and entrepreneurial
environment in India. They also suggested ‘A multilingual imagination’ in digital
education and digital entrepreneurship, with a special focus on ‘marginalized
communities of India’.

Elin Emilson et al in their paper on ‘Digital literacy and language maintenance: The
Case of the Seri language (Mexico)', described a project in North-Western Mexico
‘centred on digital materials and literacy practices that are culturally relevant’ that
encourages “not only strengthening the Indigenous language among youngsters, but
also the dissemination of cultural practices and ways of seeing the world”. They envision
establishing a digital platform which will be used to create interactive materials ‘based
on the cultural values’ of an ethnic group.

We thank the editorial of the Academic Journal “Communication Media Design” for
bringing out this special issue. We also express our thanks to the authors of the papers.
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Hun ana Koro He cekper, UTO TEXHOMOruM urpatoT Beaylwylo posb B pelueHuu
BOMPOCOB, CBA3aHHbIX C 3aLLMTON Ye/IOBEeYEeCKOro AOCTOMHCTBA, 60pbObl C reHAEPHbIM
HEepaBeHCTBOM W COUManbHOM AUCKPUMUHAUMEN, YAOBMNETBOPEHUU OCHOBHbIX
noTpebHOCTEN, COBMIOAEHNN OCHOBHLIX MNpaB W CBOGOL, BHEOPEHUS WHKI3UU U
COBEPLUEHCTBOBAHUSA rOCYAAPCTBEHHOI O ynpaBneHus. o mepe Toro, Kak Nnpomcxoanno
pa3BUTUE TEXHOMOMMIA, BbILW/M BNepén npobnembl paBHOro goctyna K nHdopmMauuu, a
TakKe BO3HMK/IN HOBble MNpPO6/EMbI, CBSfi3aHHble C PEryNMpoBaHUEM KOHTEHTA.
CTpeMnTENbHbIA POCT YacTOTbl UCMNOAb30BaHUA UMGPPOBBIX TEXHOMOIMIA, OCOBEHHO
NHTepHeTa, pa3nnyHbiX NNaTopM coumasibHbIX CeTel, a Tenepb M MCKYCCTBEHHOro
WHTENNEKTa, Crnoco6CTBOBANO MOMYYEHUIO A0CTyna K MWHGOPMauMu B LUMPOKOM
MacwTabe. ITO TakKXKe NPUBENO K MOABNEHUID HOBbIX YrPO3, KacalolWwmMXCa KOHTEHTa C
NOTeHUManbHbIM HeraTtuBHbIM N BPEAOHOCHBbIM XapaKTepoM, pacrnpoCTpaHaoLeroca
BUPYCHbIM nyTeM. [TocyaapcTBa, ABAAOWMECH YieHaMu MeXayHapoaAHOMW NporpamMMbl
IOHECKO «MHdopmauma gna Bcex», N3y4vatoT, Kakum 06pa3oM LN POBbIE TEXHOMOM MK
BO3AENCTBYIOT Ha MOMIUTUKY. MHormne rocygapctBa pa3paboTtanu pasnuyHble
MEXAHWU3Mbl PEryNMpoBaHUA MCNOMb30BaHUA VIHTepHeTa, 4TO KacaeTca Taxe WU
umchpoBbIX Nathopm. DT NocNeacTBMSA 3aTparnBaloT rpaxgaH, cozgaTenen KOHTEHTa
M paspaboTumMKOB, a TaKXe cpeacTBa MaccoBom MHpopmaumm. YTobbl fyyle nlyumTtb
3TW BOMPOChI, MeXAyHapoaHblii KoHcopunyM Global Al Ethics Network for Social Good'
(GAIEN4SG), YHuBepcutet Xanpapabana (MHams), B naptHepcTBe ¢ Pabouen rpynnon
«MHhopmauma ana passutua» nporpammbl FKOHECKO «MHpopmauuna ana Bcex» 24-25
masa 2023 roga opraHuzoBana MexayHapoaHyl KoHdepeHumio “Internet for Social
Good: A Multi-Stakeholder Understanding” 2. B Tekylwuit HOMep M3 MaTepuanoB
BbILLEYNMOMAHYTON  KOH(EepeHuun  oTobpaHOo  NATb  CTaTel,  MOCBALWEHHbIX
KnbepbesonacHocTtu, perynupoBanuto OTT-nnatgopm, paclNpPeHnto BO3MOXKHOCTEN

! Global Al Ethics Network for Social Good — aHr/1. — FTno6anbHaa CeTb MO 3TUKE UCKYCCTBEHHOIO MHTEM/IeKTa
Ha 6naro obwecTsa. [pum. pea.

2Internet for Social Good: A Multi-Stakeholder Understanding — aHr/1. — IHTepHeT Ha 6n1aro obLuecTsa:
yyacTue 3auHTEPECOBAHHbBIX CTOPOH W B3aUMONOHMMaHue. [1pum. pes.
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MapruHanM3npoOBaHHbIX HA3bIKOB nocpeacTBoM WHTepHeTa M ponu  UndpoBOii
rPaMOTHOCTU B COXPaHEHUM A3blKa.

B ctratbe A. M. PoHkU «Bcé 7in TO 30/10TO 4TO 6/1€CTUT? PaccyxxgeHusi 0 «HOBOM
HOPMQ/IbHOCTU» TOBOPUTCA O «HEOOXOAMMOCTM HAWTWU Hagnexalwun GanaHc mexay
FYMaHUTapHbIMKM  HayKaMM W  TEXHOMOrMaAMM», 4YTOObl K36eXaTb HenpaBuIbHOIO
MCNOMb30BaHMA NNAaTPopM W  [aHHbIX TEXHOMNOIMMYEeCKUMU ruraHtamm B yuwepo
nonb3oBaTensam.

B cBoeli cratbe <«[IpyMeHeHue UCKYCCTBEHHOrO WHTE/I/IEKTA: BbI30BbI A/15
TEXHO/TIOrMI C COUMQA/IbHON U 3TUHECKOM ToYek 3peHus» M. P. Moxa LWapud npusbiBaet
K Nepentn K «HOPMaTUBHOMY PerynmpoBaHUIO U NPaBOMNPUMEHUTENBHON MpPaKTUKe>,
4YTOObl M36EeXaTb 3/TIOHAMEPEHHOr0 UCNOMb30BAHUA UCKYCCTBEHHOro uHtennekra. OH
cnpaBef/iMBO YyKa3blBaeT Ha 3TUYECKUE COoOpaXeHUsa, KOoTopble HeoO6XO0AUMO
yumTbiBaTb MNpU  MNPOABUXEHUN WCKYCCTBEHHOrO WHTENMEeKTa, MOCTPOEHHOro Ha
NPUHUMNax OTBETCTBEHHOCTW. [1Na 3TOM uenn oH npeanaraeT NpuBAeyb «HaLuNOHa bHbIE
NnapBUTENBLCTBA, NOCYAAPCTBEHHbIE YUPEXAEHUS, NpeacTaBuTenen oTpacsiv, Hay4dHble
KPYrn, uccnegoBaTenien n rpaXxgaHckoe oOLWeCcTBO.

Ewé oaunH acnekT 3apoxgatowenca OTT-uHgyctpmnm b1l nogpobHO paccMoTpeH P.
K. Spapa B cratbe «HopmartusHoe perynmpoBanmne OTT-sugeonnargpopm B UHgun:
ABVXKEHNE B CTOPOHY [PO3PAYHOCTH U  PACLUUPEHNIO PAB U BO3MOXHOCTEN
notpeburenen». OH NpPeanoXunn Mepbl, KOTOPbIE MO3BOMAT «OCO3HaTb 3hPEKTUBHOCTL
«caMoperynmpoBaHma® n, 4to Hambornee BaXHO, pPacCWUPAT NpaBa M BO3MOXHOCTU
MUIIMOHOB MoTpebutenein Ha OTT-nnatdopmax M poauTesnien No BCeW CTpaHe»
NOCpPeAcCTBOM «COYEeTaHUA CaMOopery/IMpoBaHma N IPUANYECKOTO NPU3HAHUAY.

Cratba Y. H. CuHrx n P. begu «L{nghpoBbie MHTEpPBEHUNS KAK CoCco6 PaCLUNpeHns
rnpaB 1 BO3SMOXHOCTEN UHANALEB, HaOXOASLWMXCH BHU3Y JIMHIBUCTUYECKOM NMUPaMuabls»
paccmaTtpmBatoTca NHMLMATMBHI, npeanpuHATble rocygapCTBEeHHbIMMU "
HEerocygapcTBeHHbIMM  CcyObekTamm B obnactm  uugpoBoro  obydeHus WU
npeanpuHumatensctBa B MHgmm. OHmM  Takxke npegiaraloT  UCMonb30BaTb
MHOIMOA3bIYHbIA  NOAXO4 B 3/IEKTPOHHOM  06pa3oBaHUM U I1EKTPOHHOM
npeanpuHMMaTenbCcTBe, obpawaa ocoboe BHUMAHME Ha «MapruHanmMsnpoBaHHbIX
obLWmHax NHanm».,

DNMH DMUNCOH C KONMEKTUBOM COABTOPOB B CBOEN cTaThe «LlMpoBada rpaMoTHOCTb
M COXpaHeHMe fA3blka Ha npuMmepe A3blka cepun (Mekcuka)» onUcCbIBalOT MPOEKT Ha
ceBepo-3anage MeKCUKK, «OCHOBAaHHbIM Ha UMGPOBbLIX MaTepuanax u metogax
OBy4YeHNs rpaMoTe, KOTOpPbIE MMEIOT KY/NbTypHOE 3HaYeHUe», KOTOPbIN cnocobcTByeT
«HEe TOMIbKO YKPENAEHUIOD A3blKa KOPEHHbIX HApOAOB B MOJIOAEXHOW cpede, HO U
pPacrnpoCTPaAHEHUIO WX KY/bTYPHbIX LEHHOCTENW, MPaKTUK W MUPOBO33peHus». OHum
NAaHUPYOT co3dath undpoByto nnatdopMmy, Kotopaa O6yaeT Mcnonb3oBaTtbCa Ans
CO3[aHNA MHTEPAKTUBHbIX MaTepuarnoB, «OCHOBAHHbIX Ha Ky/bTYPHbIX LEHHOCTAX»
3THNUYECKOW rpynnbl.
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Mbl 6narogapum pegakuuio HaydyHoro XypHana «KoMmyHukauumn, Megua. [nzanH»
3@ BO3MOXHOCTb ONy6/IMKOBaTh NepeyncneHHble paboTel B JaHHOM HOMepe. Mbl Takxke
Bbipaxaem Hally 61arogapHoCTb aBTopaM cTaTe.
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