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Abstract:

The role of digital communication in spreading socio-political protest moods among
young people is currently an actual scientific and practical problem and is actively
being studied. However, whether internet technologies and platforms, especially
social networks, intensify offline protest and social and political transformation
remains unclear. The scientific community has conflicting views on this issue. A
number of studies show that the relationship between online and offline protests
depends on the country in question. In this regard, an important task of the research
presented in this article was to analyse the relationship between social and political
protest activity of young people in the online and offline environment, taking into
account the peculiarities of Russia and its socio-political situation.

In addition to the role of digital communication in spreading socio-political protest
moods among young people in Yekaterinburg, the study also examines the most
popular forms and channels of internet communications among young people as
part of their protest activity. The main factors and reasons for the emergence of
protest moods among young people in Yekaterinburg are discussed, in correlation
with the most influential theories about why protest moods and actions emerge:
collective action, relative deprivation, and resource mobilization.

Survey and expert interview methods were used to conduct the research. The
survey covered 506 representatives of the city’s youth between 14 and 29 years old,
selected according to a quota sample based on criteria of district of residence,

"We take the liberty of using the term “protest moods” as a direct translation from the sphere of Russian
political science, fully knowing that there is actually no English equivalent. We understand protest
moods as the inclination to protest, a type of social sentiment characterized by dissatisfaction of social
groups with the current state of affairs, unjustified expectations, and, at the same time, readiness to take
concrete action to change the individual’s situation which is perceived as unfavorable.
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gender, and age. Expert interviews were conducted with five people, two of whom
were academic researchers in the area of youth protest and had been conducting
relevant research for several years. Three others were political practitioners.

The results of the research offer answers to questions about the social well-being of
young people in Yekaterinburg in general, their values and needs, and whether their
expectations meet reality; they shed light on the most effective and preferred forms
and spaces for expressing and disseminating socio-political protest moods and
actions among Yekaterinburg youth; and they present some explanation for why it is
difficult to transfer protest moods expressed mainly in the digital environment into
an offline format.

Keywords: urban youth, social and political protest, protest moods, protest actions,
digital communication.

Introduction

Over the past decade, there has been a significant increase in social and political
protest activity throughout the world, including Russia, primarily among urban youth.
Obviously, the development of digital communication in modern societies plays a
significant role in disseminating information about negative aspects of the social,
political, economic, and cultural life of countries and about protest activity in other
cities, regions, or countries. Digital platforms also allow for the intensification of
communication and consolidation of citizens with regard to protest activity. However,
how virtual protest can be transformed into street action and whether it can cause real
social and political changes are still open questions. Some researchers have argued
that there is a positive correlation between internet activity and civic engagement,
political participation, and offline protest activity (Steinert-Threlkeld et al., 2015; Skoric
et al., 2016; Jost et al., 2018; Boulianne, 2019; Pyrma, 2019). Others have not found an
explicit correlation between these phenomena (Lotan et al.,, 2011; Petukhov et al.,
2014; Breuer et al., 2015). Yet others have emphasized the prevailing effects of
alienation from real protest movements — concentration on virtual self-expression and
interaction (Bauman, 2011; Ushkin, 2015) — as a result of the spread of the internet and
social networks in particular.

In this respect, it is of interest to study the potential of online protests to turn into
offline protests — meaning to turn to the streets — in Russia, where the specifics (as
shown in the tables below) of the socio-political situation may have a significant impact
on this process. To date, there are studies showing that the specifics of a country may
indeed influence whether online protests turn into offline protests. For example, a
study by E. A. Kirkizh and O. Yu. Koltsova (2016) showed that offline protest is least
likely to be based on preceding online protest in Peru, Russia, and Kazakhstan and
most likely in Pakistan, Egypt, and Thailand. In our study, we have attempted to trace
and understand this interaction using the example of Yekaterinburg, which is one of
the largest and most developed Russian megacities and which has seen an increase
in youth protest activity in recent years.
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Digital communication can not only intensify protest mood and concrete action but
also affect the transformation of their dominant forms. In some cases, digital
technologies lead to fundamentally new, sometimes unconventional, practices of
socio-political protest among young people. Therefore, another important task of the
study was to describe the role that different internet formats played in different kinds
of protests by city youth. The study also identified the dominating forms of internet
protest communications among the youth.

Researchers N. Gil de Zufiga, L. Molyneux, and P. Zheng (2014) identified three
main types of online activity: information collection, social interaction, and creative
production. They found that creative production has a direct impact on political
activity, while the results of information collection and social interaction are indirect.
Therefore, it is important to determine which type of activity among young people in
Yekaterinburg is prevalent on social networks.

We define social and political protest as a type of political participation that is
expressed in the open demonstration of a negative attitude towards the political
system as a whole or its individual elements, norms, values, and decisions. Protest,
however, can also take passive forms, such as political absenteeism. We look at this
category through the lens of the approach of R. Merton (1968), D. Davis (1970), R.
Inglehart (1977), and L. Milbrath (1965).

We define protest moods as a type of social sentiment characterized by
dissatisfaction of social groups with the current state of affairs, unjustified
expectations, and, at the same time, readiness to take concrete action to change the
individual’s situation which is perceived as unfavourable.

The reasons for protest behaviour may be, for example, a crisis of values of
political culture, delegitimization of political regimes, or deprivation of an individual or
entire social groups. The difference in scholars’ understandings of the main causes of
protest has given rise to different approaches to this phenomenon: the concepts of
collective behaviour and relative deprivation, the theory of “resource mobilization”,
and others. It is important to understand the most significant causes and factors of
protest in order to determine the degree of discontent and protest potential of the
youth surveyed.

The theory of “collective behaviour” considers the most significant protest factors
to be social and describes the desire to change the social conditions of the individuals
as the main motivation for protest actions. The most prominent representatives of the
theory are T. Gurr (2010) and N. Smelser (1963). Among social factors, this theory
emphasizes economic inequality and argues that this factor is the first to provoke
protests. Supporters of this concept believe that the destruction of trust in the
authorities also plays a significant role in protests. Loss of trust, hostility, and inability
to communicate with the authorities are highly likely to provoke protest (Smelser,
1963).

The theory of “relative deprivation” (e.g., Stouffer et al., 1949; Merton, 1968), which
is a social-psychological branch of the above approach, considers the widening gap
between the expectations of individuals (e.g., standard of living, career prospects) and
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the possibilities of their real satisfaction to be a main incentive for protest. From the
point of view of supporters of this theory, frustration, which is a feeling of subjectively
perceived deprivation, inspires people to protest behaviour.

A key tenet of the theory of “resource mobilization” (e.g., Tarrow, 2011; Ozler,
2013; Meyer, 2004) is that protest is only possible when there are political, economic,
and organizational opportunities to mobilize discontent. Modern researchers are
adding new media to the list of resources needed to implement protest, considering
the availability of protest content and information on the internet about upcoming
protests to be an important condition for the possibility of protest actions.

Along with the factors and causes of protest, we also analyse in our study the
space and forms of its implementation. We consider the implementation space using
the classifications of G. G. Pocheptsov and A. V. Skiperskikh. G. G. Pocheptsov divides
the protest space into physical, informational, and cognitive (2005). Skiperskikh (2014)
also distinguishes three main categories within the “space continuum?: the city and its
physical objects (e.g., buildings, roads, monuments); the concrete person (clothing and
symbols on it, the acts committed); communications (media, social networks,
blogosphere). Thus, it can be seen that both researchers regard digital communication
or the information space as an independent full protest space. One of the tasks of our
study was to define the role of this space in comparison with other types of spaces
and to understand its relationship to them. It is also important to determine which
channels and forms of digital communication predominate as the most significant and
convenient for young people.

We classified the forms of protest implementation according to L. Milbrath (1965),
who divides protest behaviour into categories according to the criteria of activity level
(low, medium, high) and degree of legitimacy (conventional/non-conventional). We
supplemented this classification with the criteria of number of participants (mass,
group, individual protests) and use of violence (violent/non-violent).

Finally, we considered young people to be a socio-demographic group that is
identified on the basis of a set of “age characteristics, social status characteristics, and
socio-psychological characteristics” (Kon, 1998, p. 151).

In summary, we can say that the main purpose of this study was to demonstrate
the impact of digital technology on the specifics (e.g., intensity, forms, channels) of the
dissemination of protest moods and actions among urban youth in the example of
Yekaterinburg.

In accordance with this goal, the following tasks were set:

1. To determine the social well-being of young people in Yekaterinburg as a
whole — in other words, to identify their level of satisfaction with the socio-
economic and political conditions in the country, as well as with the conditions
of their own life and the values on which life in their society is based. To
determine the social well-being of young people in Yekaterinburg as a whole
— in other words, to identify their level of satisfaction with the socio-economic
and political conditions in the country, as well as the conditions of their own
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life, the values on which life in their society is based, trust in the authorities,
and the willingness to communicate with them.

2. To assess the trust of young people in the authorities and their willingness to
communicate with them.

3. To identify the most effective and preferred forms and spaces for expressing
and disseminating social and political protest moods and actions.

4. To identify the most common and preferred forms of digital communication in
the context of the spread of socio-political protest moods and actions.

5. To identify the level of support from Yekaterinburg youth for various forms of
existing protest actions and their own readiness for such actions.

6. To identify the role of digital technologies in spreading protest moods among
urban youth and offline activities of the youth.

Survey and expert interviews were used as empirical research methods. The
survey was implemented in Yekaterinburg in 2020 and covered 506 representatives
of young people of the city aged 14 to 29 years, selected on the basis of a quota
sample according to the criteria of district of residence, sex, and age. Because of the
quarantine measures at the time of the survey, it was conducted interactively on the
Google Forms platform (however, when selecting respondents, their compliance with
the quota features was carefully controlled). The survey aimed for a comprehensive
diagnosis of the social well-being of young people in Yekaterinburg, determining the
intensity, nature, main factors, and causes of protest moods of young people in
Yekaterinburg, as well as identifying the main channels of communication in the
context of the spread of protest moods and actions.

As part of the expert interview method, five people were interviewed. Two of them
were academic researchers specializing in the problem of youth protest and had been
conducting relevant research for several years. Two more were practitioners working
with youth audiences as part of the activities of opposition political parties. Both
experts supported rather left-liberal views, although they were members of different
parties. One was a practicing political expert and technologist with extensive
experience in working in electoral campaigns and studying various audiences,
including youth. This expert came more from a conservative, pro-government
background. The goals of the interviews were similar to those of the survey but
suggested a deeper consideration of youth’s use of digital communication.

Research results
Youth survey

The survey showed the following about the general social well-being of youth:
711% of respondents rather disliked the way things are in Russian society. Young
people in Yekaterinburg were most dissatisfied with such problems as lack of a normal
job (37.9%, the majority of respondents), poor quality of health care (35.8%, the
majority), lack of money (34.8%, the majority), and low level of freedom in society
(31.8%, the majority). Young people considered the most acute problems to be
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difficulties in purchasing housing (36.6%, the majority), as well as corruption and
arbitrariness of the authorities (33.4%, the majority).

In the opinion of about 70% of the respondents, Russian society is “rather unfair”,
and more than half of the respondents (57.3%) gave a positive answer to the question
“Have you personally experienced injustice towards yourself over the past few
months?” The most frequent answers to the question about the nature of injustice
were the following: “l was forced to do something | don’t want and don’t have to do”
(42.2%), “My work is little appreciated, paid less than | deserve” (36.6%), and “I'm not
given what is required by law” (36.2%).

The ten values which — in the opinion of the interviewed — should be the basis of
an ideal state of living were the following:

Table 1.
Answers to the question:
“In your opinion, which of these principles should a society ideally be built upon?”

no | principles number of respondents % of respondents
1 | Human rights 276 55.5
2 | Freedom 252 50.7
3 | Justice 244 491
4 | Morality 207 41.6
5 | Equality 185 37.2
6 | Trust 178 35.8
7 | Law 167 33.6
8 | Family 137 27,6
9 | Wealth 123 24.7
10 | Respect for nature 104 20.9

Current Russian society, according to the respondents, is characterized by the
following values (top 10):

Table 2.

Answers to the question:

“Which of these values, in your opinion, are prevalent in Russian society?”

no | principles number of respondents % of respondents
1 | Property 187 379
2 | Power 184 37.3
3 | Wealth 176 35.7
4 | Law 172 349
5 | Fashion/mainstream 141 28.6
6 | Powerful state 122 24.7
7 | Success 121 245
8 | Pleasure 101 20.5
9 | Tradition 97 19.7
10 | Labour 70 14.2
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To avoid misunderstanding, we offer the following explanation of we would like to
explain the principle according to which the concepts in the table were selected. Even
though most of the interviewed young people had higher education, not all of them
had in-depth knowledge in law or political science. Therefore, the interconnection and
mutual subordination of such terms as “freedom”, “law”, and “human rights” were not
obvious to everyone. For this reason, we relied in the survey less on strict scientific
concepts and more on terms most often used in public communication channels such
as social networks and mass media. At the same time, it was important for us to
understand to what extent the respondents subjectively felt free in general; to what
extent, from their point of view, there was equality and justice in the country; to what
extent human rights were respected, including not only different types of freedoms
and equality in different spheres of life, but also, for example, the right to citizenship or
property ownership and individual dignity. It is necessary to be aware that every
person who is not an academic scholar or lawyer interprets the concepts of freedom,
morality, justice, respect for rights, and welfare differently when using stereotypical
terms related to democracy or the welfare state in public discourse. Therefore, we
believe that the approach of allowing the respondents to interpret the given terms
subjectively was justified.

When asked what kind of factors formed their opinion on and attitude towards life
in present Russia, the respondents answered in the following way:

Table 3.
Answers to the question:
“What most influenced the formation of your attitude to life in Russia?”

. number of % of

no | source of influence
respondents | respondents

1 | Experience of living in Russia 471 93.5
2 | Education 282 56.0
3 | Books I've read 207 411
4 | Opinion of relatives and friends 205 40.7
5 | The experience of traveling and living abroad 186 36.9
6 | Mass media 168 33.3
7 | Movies and other works of art 133 26.4
8 | Opinion of famous politicians and activists 105 20.8
9 | Social media communication 86 171
10 | Opinion of famous performers 26 5.2
11 | Playing computer games 19 3.8
12 | Communication with foreigners 19 3.8
13 | Other 0 0.0
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Priorities for communication channels to obtain information about life in Russia
were listed as follows:

Table 4.
Sources of information about life in Russia and abroad
. About life in Russia, About life abroad,
Information sources % of respondents % of respondents
Russian mass media 58.1 55.4
Foreign mass media 25.5 31.8
Russian groups in social networks 75.1 63
Foreign groups in social networks 45.8 33.8
Russian video blogs 41 36.7
Foreign video blogs 23.6 24.7
Friends and relatives in Russia 60.2 38.1
Friends and relatives abroad 14.2 10.5
Russian professors 14 14
Foreign professors 15.7 13.9
Russian movies, books, music 15.1 17.2
Foreign movies, books, music 14.2 16.2

Thus, we can see that the protest moods are quite intense and the protest
potential is rather large. However, as for preparedness to act, the indicators are
relatively scarce. The majority of the interviewed (32%) thought that mass protest
actions in their city were extremely unlikely (interviews were conducted about six
months after the events around Oktyabrskaya Square of Yekaterinburg). To the
question “What is the probability that you personally will take part in such actions, if
they take place?” the answer “l will definitely not take part” was given by the majority
(39.9%), and the answer “l will definitely take part” was only 5.4%.

The most common answers to the question “What conditions must be met for you
to be ready to go to a rally, strike, or other protest action?” were the following: “The
action will be permitted agreed upon by the authorities” (43.5%); “The action will be
supported by the party you are voting for” (40.1%); “They will pay well for participation”
(29.2%); “You trust the leaders who call for the action” (15.2%); and “You will be
confident in your own safety” (12.6%). The answer “There will be confidence that
something will really change after the action” is in last place (7.5%).

It is noteworthy that when asked “What forms of protest behaviour would you call
the most effective in modern Russia?” the majority of respondents answered “There
are no such forms” (33.2%). However, second place was occupied by the answer
“Participation in protest action” (27.1%).

6
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Table 5.

Answers to the question:

“What forms of protest behaviour would you call the most effective
in modern Russia?”

number of % of

no | forms of protest moods
respondents | respondents

1 | There are no such forms 168 33.2
2 | Participation in a protest action 137 271
3 | Ignore elections, do not participate in politics 90 17.8
4 | Write a post on the internet, social network 84 16.6
5 | Create a petition 48 9.5
6 | Join a project organization/movement 39 7.7
7 | Release a video and post it on the internet 35 6.9
8 | Write an appeal to the authorities or a deputy 25 4.9
9 | Draw graffiti in a public space 23 4.5
10 | Go to a single picket 21 4.2
11 | Other 13 2.6

With regard to being inclined to protest and actually protesting, the situation is as
follows:

Table 6.

Answers to the question:

“In which of the above-mentioned would you personally participate if you
wanted to somehow draw attention to some acute problems in society?”

_— number of % of

no | form of activity
respondents | respondents

1 | Write a post on the internet, social network 220 43.5
2 | Ignore elections, do not participate in politics 203 40.1
3 | | wouldn’t do anything 148 29.2
4 | Take partin a protest action 99 19.6
5 | Write an appeal to the authorities or a deputy 77 15.2
6 | Create a petition 64 12.6
7 | Release a video and post it on the internet 47 9.3
8 | Draw graffiti in a public place 45 8.9
9 | Go to a single picket 39 7.7
10 | Join a protest organization/movement 38 7.5
11 | Other 0 0.0
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Table 7.

Answers to the question:

“Which of these actions have you performed at least once
in the past 12 months?” (Top 10)

. number of % of
no | form of activity
respondents respondents
1 | I didn’t participate in anything like this 176 34.9
5 §|gn the online appeal for political or social 129 25.6
issues
3 D|s"[r|bute internet memes on political 94 18.7
topics
Change your avatar in a social network as a
4 . o . . 86 17.1
sign of solidarity with some action or event
5 | Donate money or items to charity 74 14.7
6 !Engage in political discussions on the 56 14
internet
Write in social networks about your
7 | dissatisfaction with the problems in the 49 9.7
city/country
Participate in political discussions,
8 | conferences, and public hearings (other 48 9.5
than scientific conferences)
9 Write letters to officials or meet them in 46 9.1
person
10 Par'tlapate in flgsh mobs and/or solidarity 1 31
actions on the internet

As we can see, based on the data of the last table, participation in authorized and
non-authorized protest actions or rallies are not even among the top ten most popular
answers. These options are in the 12th and 13th place, with the results of 7.1% and
5.4%, respectively. Options connected with a constructive dialogue with the
authorities hold the 14th and 18th (last) positions, respectively.

Research results
Expert interviews

The results of interviews with experts mostly coincided with the results of the
youth survey and gave more profound explanation on the reasons why young people
choose the very life orientations and behaviours that became clear through the
survey.

To the question “In which area does protest mainly emerge — online or offline?”
the majority of experts gave the answer “online”:
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Expert practitioner: They are formed, of course, online, because young people
now do not see any technology, any means that they could use offline. Because every
time they went out to protest, especially in the last few years, they received negative
consequences for it. In other words, there was no positive scenario.

Expert researcher: For young people “the internet” to a large extent is social
networks and video blogs that broadcast mainly negative content. They in fact
provoke protest moods among young people, but actually they themselves become
the main platform for formulating this protest.

Expert researcher: | believe, online. For them, this form of communication, of
information transmission, is closer, more common than interpersonal communication.
This kind of communication reduces the level of social responsibility, so it is easier to
agree on some kind of ... “ruckus”.

Answers to the question “In your opinion, what is the potential of virtual youth
protest in the offline environment?” were divided; however, there was a dominating
belief that at present, the potential is minor.

Expert practitioner: In my opinion, right now the potential is minimal. Mainly
because of the fact that in this moment none of the actors of the potential protest,
who actually could lead, are able to articulate an agenda that would make young
people really want to respond.

Expert researcher: Not too high. There is this concept of a “youth canopy”. But
there are few young people in Russia. They are not able to rise either socially, or to
political protest. Therefore, it has no potential in principle. The political system has
been and will be sustainable. When it comes to this potential you have to look at
countries that have a youth canopy, for example Asia and Africa.

Expert researcher: This is a difficult question, because if we proceed from the
current situation, from the current configuration of institutions, from the current life
experience of society, | would say that there is no [potential]. It’s just that we are on
the threshold of some new social reality. And the phenomenon of self-isolation ... it
very much stimulates this dominance of the internet and the increasing mixing of
offline and online. When the pandemic is over, we will be a different society — that’s
for sure.

What types and forms of protest content dissemination predominate in social
networks?

Expert researcher: There is a fairly clear list of what people do in social networks
for protest purposes. The main, most common is signing petitions. To a lesser extent
people “like” critical posts. To a yet lesser extent, recently, it has been reposting.
Probably, it played a role here that reposting in Russia can sometimes be persecuted.
Creating some critical content is characteristic for only about five or seven per cent of
the interviewed.

Expert researcher: Probably, there is a low activity. Young people are not
particularly interested in anything, they do not join parties and have no political views.

Expert practitioner: Petitions, memes, video blogs.

e
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To the question “What types and forms of disseminating protest content have the
greatest response among young people?” experts gave the following answers:

Expert researcher: Short videos, gifs, some channels on YouTube, possibly
memes.

Expert researcher. The key is memes, some simple pictures with negative or
critical inscriptions, most often sarcastic.

Expert practitioner: Social networks, media, video blogs.

Expert practitioner: Online, as a rule, social networks are habitually used — with
video spots, posts, memes, pictures. Offline channels are now used to a lesser extent,
based on the fact that the audience does not prefer it.

Discussion

The results of the research show that the social well-being of Yekaterinburg’s
youth is rather unsatisfactory. Young people do not consider the situation in their
country to be fair or the values underlying Russian society to correspond with their
ideals. The level of young people’s trust in the authorities is quite low, and a
constructive dialogue with representatives of the authorities is considered unlikely by
young people in Yekaterinburg. In light of the above, it is obvious that young people’s
expectations and reality do not coincide. In this respect, the results of our research fit
well within the conceptual framework of the theory of relative deprivation.

Notably, when asked “How can you describe your family’s financial situation?”,
most respondents replied either “satisfactory” or “good”. At the same time, the survey
showed that Yekaterinburg’s young people were primarily concerned with economic
problems and, above all, with their financial situation (e.g., the level of material wealth
in general and, in particular, wages, the possibility of buying housing). These results
confirm the basic aspects of the theory of “collective behaviour”, whose
representatives place special emphasis on the interaction between economic
inequality and protest. This also correlates with the characteristic thesis of the theory
of relative deprivation, that the main carrier of protest moods in modern post-industrial
societies is in fact the middle class seeking to further improve their social position.

Also, the above-mentioned partially confirms the conclusion of researchers C.
Welzel and F. Deutsch (2012) that people who share the values of post-materialism
(e.g., social justice, equality, observance of citizens’ rights) and autonomy are more
inclined to protest. In other words, it is not so much the victims of oppression who
protest as those who are striving to improve their lives and their society. In the case of
Russia, with its specific characteristics, we can say that this category of young people
is more inclined to protest moods (without the urge for real action).

The results of the study clearly show that the difficulty of transferring protest
moods into protest actions can be largely explained within the framework of the
theory of “resource mobilization”. Young people do not yet see themselves as having
the political, social, economic, and other resources for protest. For this reason, the
answers of young people to the question “What conditions must be met in order for
you to be ready to go to a rally, strike, or other protest action?” are of some interest. In
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particular, the most common answers show youth’s readiness to follow mobilizing
actors (e.g., a party or an individual leader).

It is noteworthy that to the question “What forms of protest behaviour would you
call the most effective in modern Russia?”, most of the interviewed answered “There
are no such forms” (33.2%), and the third most popular answer was “Ignore elections,
do not participate in politics in general” (17.8%). On the other hand, the second most
frequently given answer was “Take part in protest action” (27.1%). However, in general,
we can talk about a high level of political absenteeism among young people in
Yekaterinburg, which is a consequence of the lack of opportunities and resources for
young people to implement social and political transformations through opposition or
protest activity. This conclusion can also be confirmed by the answers to the question
“In what which of the above would you personally participate if you wanted to
somehow draw attention to some acute problem in society?” In the second and third
place were the answers: “Ignore elections, do not participate in politics in general”
(40.1%) and “Wouldn’t do anything” (29.2%). The first place was predictably taken by
the option “Write a post on the internet, social network”. In general, the results of
Tables 5 and 6 show that the activity associated with the expression and
dissemination of protest moods is carried out mainly on the internet.

As for the forms and spaces of expression and dissemination of social and political
protest preferred by young people in Yekaterinburg, moderate protest actions in the
online space prevail — signing petitions and consumption and, to a lesser extent,
support and dissemination of protest content. Online formats also dominate among
the most popular sources of information about life in Russia in the youth environment.
Social networks are the most popular, followed by mass media. Video blogs come in
third. In social networks, the most popular formats are small videos, funny pictures,
and memes. However, the role of personal communications also remains significant,
with 60% of respondents emphasizing the importance of information received from
friends and relatives in Russia.

Conclusions

Protest moods are in fact widespread among young people in Yekaterinburg and
have a high level of intensity but low potential for transformation into offline protest
action, which is largely due to specific Russian conditions. Most of the negative
sentiments among young people are due to dissatisfaction with material living
conditions, a lack of agreement with the values according to which Russian society
actually lives, a lack of trust in the authorities, and difficulty in communicating with
them productively.

Internet formats of protest activity predominate others. Street protests and some
other formats of offline protest are considered effective by young people, but they are
still not ready to participate in them. Thus, we can say that the information space using
the terms of G. G. Pocheptsov (2005) and the communicative space using the terms of
A. V. Skiperskikh (2014) prevail.
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Young people’s protest activity on the internet is mainly based on the
“slacktivism” paradigm (Bauman, 2011), meaning a leisurely form of temporary activism
without any real belief or effort. Of the three types of online activity (information
gathering, social interaction, and creative production) identified by researchers N. Gil
de Zufiga, L. Molyneux, and P. Zheng (2014), information gathering prevails. The
signing of petitions and appeals is also popular, which can be classified in the second
category, social interaction. According to experts interviewed by us, creative
production is typical for 5—7% of young people.

ACKNOWLEDGMENT

The research was conducted within the framework of the project “Cognitive code of
soft power as a factor in spreading political protest moods among Russian urban
youth” (MK-3018.2019.6) with the financial support of the Grant Board of the President
of the Russian Federation.

REFERENCES

Bauman, Z. (2011). Culture in a liquid modern world. Polity.

Boulianne, S. (2019). Revolution in the making? Social media effects across the globe.
Information, Communication & Society, 22(1), 39-54.
https://doi.org/10.1080/1369118X.2017.1353641

Breuer, A., Landman, T., Farquhar, D. (2015). Social Media and Protest Mobilization:
Evidence from the Tunisian Revolution. Democratization, 22(4), 764-792.
https://doi.org/10.1080/13510347.2014.885505

Dauvis, J. (1970). When men revolt and why. Free Press.

Gil de Zufiga, N., Molyneux, L., Zheng, P. (2014). Social media, political expression,
and political participation: Panel analysis of lagged and concurrent relationships.
Journal of Communication, 64(4), 612-634.

https://doi.org/10.1111/jcom.12103

Gurr, T. (2010). Why Men Rebel. Paradigm Publishers.

Jost, T. J., Barbera, P., Bonneau, R., Langer, M., Metzger, M., Nagler, J., Sterling, J.,
Tucker, A. J. (2018). How Social Media Facilitates Political Protest: Information,
Motivation, and Social Networks. Advances in Political Psychology, 39(1), 85-118.
https://doi.org/10.1111/pops.12478

Inglehart, R. (1977). The Silent Revolution. Princeton University Press.

Kirkizh, E. A., Koltsova, O.Yu. (2016). Vliyaniye interneta na uchastiye v protestakh [The
impact of the Internet on participation in protests]. Politiya. Analiz. Khronika. Prognoz,
1(80) 90-110. [In Russian].

1{} © Communications. Media. Design, Vol. 5, N°3, 2020


https://doi.org/10.1080/1369118X.2017.1353641
https://doi.org/10.1080/13510347.2014.885505
https://doi.org/10.1111/jcom.12103
https://doi.org/10.1111/pops.12478

C Y
7=\

[Scientific Articles] SO\ %
Frants V.A., Keune O. \,\Yﬁ\u\\\\\
The Role of Digital Communication in Spreading Socio-Political ’!ii"!""’
Protest Moods among Russian Urban Youth /A

(Using the Example of Yekaterinburg)

Kon, I. S. (1988). Kratkii slovar’ po sotsiologii [A concise dictionary of sociology].
Politizdat. [In Russian].

Lotan, G., Graeff, E., Ananny, M., Gaffney, D. F. (2011). The Revolutions Were Twitted:
Information Flows During the 2011 Tunisian and Egyptian Revolutions. Journal of
Communication, 5(5), 1375-1405.

http://ijoc.org/ojs/index.php/ijoc/article/view/1246

Merton, R. K. (1968). Social theory and social structure. Free Press.

Meyer, D. S. (2004). Protest and Political Opportunities. Annual Review of Sociology,
30, 125-145.
https://doi.org/10.1146/annurev.s0c.30.012703.110545

Milbrath, L. (1965). Political Participation: How and Why Do People Involved in Politics.
Rand McNally & Company.

Ozler, S. I. (2013). Political Institutions and Protest: A Comparative Analysis.
Representation. Journal of Representative Democracy, 49, 135-154.
https://doi.org/10.1080/00344893.2013.800348

Petukhov, V. V., Barash, R. E., Sedova, N. N., Petukhov, R. V. (2014). Grazhdanskiy
aktivizm v Rossii: motivatsiya, tsennosti i formy uchastiya [Civic activism in Russia:
Motivation, values and forms of participation]. Vlast, 9, 11-19. [In Russian].

Pocheptsov, G. G. (2005). Revoliutsiia.com: Osnovi protestnoi inzhenerii
[Revolution.com. Basics of the protest engineering]. Evropa. [In Russian].

Pyrma, R. V. (2019). Protestnyye nastroyeniya rossiyskoy molodezhi v tsifrovoy seti
[Protest moods of Russian youth in a digital network]. Vestnik Finansovogo
universiteta, 9(6), 100-110. [In Russian)].
https://doi.org/10.26794/2226-7867-2019-9-6-100-110

Pyrma, R. V. (2019). Vliyaniye tsifrovykh kommunikatsiy na politicheskoye uchastiye
[The influence of digital communications on political participation]. Vestnik
Finansovogo universiteta, 9(4), 63-69. [In Russian]. https://doi.org/10.26794/2226-
7867-2019-9-4-63-69

Skiperskikh, A. V. (2014). Poverkhnosti protesta: osobennosti politicheskogo pisma v
sovremennoi Rossii [Surface of protest: political letter in modern Russial.
Politicheskaya lingvistika, 1(47), 108—-113. [In Russian].

Skoric, M., Zhu, Q., Goh, D., Pang, N. (2016). Social media and citizen engagement: A
meta-analytic review. New Media & Society, 18(9), 1817-1839.
https://doi.org/10.1177/1461444815616221

Smelser, N. J. (1963). Theory of Collective Behavior. The Free Press of Glencoe.

© Communications. Media. Design, Vol. 5, N°3, 2020 15)


http://ijoc.org/ojs/index.php/ijoc/article/view/1246
https://doi.org/10.1146/annurev.soc.30.012703.110545
https://doi.org/10.1080/00344893.2013.800348
https://doi.org/10.26794/2226-7867-2019-9-6-100-110
https://doi.org/10.26794/2226-7867-2019-9-4-63-69
https://doi.org/10.26794/2226-7867-2019-9-4-63-69
https://doi.org/10.1177/1461444815616221

[Scientific Articles]

Frants V.A,, Keune O.

The Role of Digital Communication in Spreading Socio-Political
Protest Moods among Russian Urban Youth

(Using the Example of Yekaterinburg)

Steinert-Threlkeld, Z. C., Mocanu, D., Vespignani, A., Fowler, J. (2015). Online social
networks and offline protest. EPJ Data Science, 4(19), 1-9.
https://doi.org/10.1140/epjds/s13688-015-0056-y

Stouffer, S., Suchman, E. (1949). The American Soldier: adjustment during army life.
Princeton University Press.

Tarrow, S. (2011). Power in Movement. Social Movement and Contentious Politics.
Cambridge University Press.

Ushkin, S. G. (2015). Teoretiko-metodologicheskiye podkhody k izucheniyu setevoy
protestnoy aktivnosti: ot «umnoy tolpy» k «slaktivizmu» [Methodological approaches
towards studying network protest activity: from smart mobs towards slacktivism].
Monitoring obshchestvennogo mneniya: ekonomicheskie i sotsial’nye peremeny, 3, 3—
12. [In Russian].

https://orcid.org/0000-0003-4317-6615

Welzel, C., Deutsch, F. (2012). Emancipative Values and Non-Violent Protest: The
Importance of «Ecological» Effects. British Journal of Political Science, 42(2), 465-479.
https://doi.org/10.1017/S00071234110004 21

—() © Communications. Media. Design, Vol. 5, N°3, 2020


https://doi.org/10.1140/epjds/s13688-015-0056-y
https://orcid.org/0000-0003-4317-6615
https://doi.org/10.1017/S0007123411000421

[Scientific Articles]

Frants V.A,, Keune O.

The Role of Digital Communication in Spreading Socio-Political
Protest Moods among Russian Urban Youth

(Using the Example of Yekaterinburg)

POJ1b LUIM®POBbLIX KOMMYHUKALIA B
PACIMPOCTPAHEHNUN COUMATIbHO-NOJTIUTUYECKUX
MPOTECTHbIX HACTPOEHN POCCUNCKOM
rOPOACKOW MOJIOAEXWU

(HA NMPUMEPE EKATEPUHBYPT A)

®paHy B.A.

KaHangaT NoNMTUYECKMX HayK, AOLEHT YpanbCKoro
henepanbHOro yHuBepcureTa

(ExkaTepuHbypr, Poccus)

val-franc@yandex.ru

KoriHe O.

PhD, goueHT ¥panbckoro gegepanbHoOro
yHMBEpPCUTETA

(ExkatepuH6bypr, Poccus)
okeune@web.de

AHHOTaLMUSA:

Ponb uMpoBbIX KOMMYHMKaALMA B pPacrnpocTpaHeHUN COoLManbHO-NOMANTUYECKUX
MPOTECTHbIX HACTPOEHUN B MOMOAEXHOW cpefe Ha CerogHAaAWHUin OeHb aABNseTca
aKTya/llbHOM Hay4YHO-NPaKTUYECKOW MPOB6MEMON U akTUBHO u3y4daetcs. lNpu 3ToMm
BOMPOC O B/IUAHUN WHTEPHET-TEXHONOrMIK W nNnaatopMm, B MNEPBYIO ovepenb,
coumanbHbIX CeTel, Ha WMHTeHCcudmKaunilo oddNnamH-NpPoOTECTOB M BO3MOXHOCTb
peanusaumMm counanbHO-MOMNTUYECKUX TpaHchopMaunii octaeTca OTKpbITbiM. B
Hay4YHOM CoOOLEeCTBE CYLLECTBYIOT MPOTMBOMOMOXHbIE MHEHUS HA 3TOT cyerT. [pu
3TOM PS4 UCCNeAoBaHMN NOKA3bIBAET, YTO CYLLUECTBYET 3aBUCUMOCTb B3aUMOCBSA3U
OHNalH n odhdnamH NpoTecta OT CTPAHOBOIrO KOHTEKCTa. B cBA3M C 3TMM BakHOM
3apadvYen nNpeacrtaBneHHOro B CTaTbe MCCAeaoBaHua CcTan aHann3 B3auMOCBA3U
COUMaNbHO-NOMMNTUYECKOW TMPOTECTHOM aKTUBHOCTM MOJIOLEXM B OHMaMH n
ohhnamH cpefe C y4yeToM OCOBEHHOCTEN POCCUMNCKOM rOCyAapCTBEHHOCTU U
COLManbHO-NONUTUYECKON CUTyaLMN.

MNoMnumMo, COBCTBEHHO, POMU LUPPOBLIX KOMMYHWKAUWIA B pPacrnpocTpaHeHun
COLManbHO-NOMNUTUYECKMNX NMPOTECTHLIX HACTPOEHUI eKaTepPUHOYPIrCKOM MOIOAEXM,
n3y4anmncb npeanovynTaemMble MOMOAEXbIO N Hanboee pacnpocTpaHeHHbIe (hopMbl
W KaHasnbl UHTEPHET-KOMMYHUKALUWIA B paMKax NpOTECTHOM akTUBHOCTU. Kpome Toro,
paccMaTpmBasinCb OCHOBHbIE (hakTopbl U MPUYUHBI BO3HUKHOBEHWUS Y MOJMOAbIX
€KaTEPUHOYPXLEB MNPOTECTHLIX HACTPOEHWH, KOTOpble p[Aanee COOTHOCUUCHL C
Havbonee BNATENbHLIMA TEOPUAMU O MPUYMHAX TMPOTECTHbIX HACTPOEHWUN W
O0ENCTBUA  —  KOJIIEKTUBHOIO  OENCTBUA, OTHOCUTE/IbHOW  pgenpuBaumm U
Mobunm3aunm pecypcos.

6
© Communications. Media. Design, Vol. 5, N°3, 2020 _).1



[Scientific Articles]

Frants V.A,, Keune O.

The Role of Digital Communication in Spreading Socio-Political
Protest Moods among Russian Urban Youth

(Using the Example of Yekaterinburg)

Ona npoBegeHna nccnegoBaHUa NCMONb30BaNCb MeToAbl ONPOca N 3KCNEePTHOro
nHTepBbto. Onpoc oxBatnn 506 npeacraBuTenien Monogexn ropoga B Bo3pacre oT
14 go 29 neTt, 0OTO6pPaHHBLIX HA OCHOBAHWW KBOTHOWM BbIGOPKK MO KPUTEPUSAM panoHa
NPOXMBaHWUS, NOa N BO3pacTa. IKCMEPTHbIe NHTEPBBLIO OblNn B34ATbl Y 5 yenoBek,
OBOE M3 KOTOPbIX HABAAIOTCA aKageMWYecKumu wuccregoBatensamm B 06nactu
MOIOAEXHOro NpoTEecTa U BeayW MMM COOTBETCTBYIOLME UCCNEeA0BaHNA B TeUEHMEe
HECKOMbKUX NET, a elle Tpoe — npakTukamu B chepe noanuTuKu.

PesynbTatel mccnegoBaHust mnpegnaratoT OTBeTbl Ha BOMPOCbI O COLMasibHOM
caMouyBCTBUU Monoaexun EkatepuHbypra B LLeNOM, ee LEHHOCTSAX WU NOTPEOHOCTAX,
COOTBETCTBUM €€ OXMAAHMIK W peanbHOCTM; Haubonee 3PEPEKTUBHBIX U
npeanoyvYTUTENbHbIX C TOYKU 3pPeHUs eKaTepuHOYpPrckoin monogexu gopmax u
MPOCTPAHCTBAX BbIPaXeHUA U PacnpoCTPaHEeHUa  coumanbHO-MONUTUYECKNX
MPOTECTHbIX HAaCTPOEHWIA W [OeNCTBUIA; MNpuYMHaX 3aTPyAHEHHOCTM nepexopaa
MPOTECTHbIX HACTPOEHWN, BbIPaXaembiXx B OCHOBHOM B UM(PPOBON cpede, B

othhnanH-popmar.

KnioyeBble cnoea: ropoackas MonoAexb, COoUManibHO-NONMUTUYECKUIA MPOTECT,
NPOTECTHbIE HACTPOEHUS, NPOTECTHbIE AENCTBUA, LI,VICprBbIe KOMMYHUKaUWN.
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